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Underpinning customers’ objectives
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ross-border Market Opportunity
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1. Tipping point calculated at point where T0% marketshare of enlarged B2C CEP market + 10% marketshare in BZB CEP market is larger than mail market
Source: IPC, BCG analysis
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e Set the foundations for a seamless cross-border e-Commerce network

 Benefits for end-customers and e-retailers from consistent and reliable
cross-border delivery services

» Directly answer consumer and e-retailer demands for fully benefiting
from e-Commerce

Choice of delivery locations

Easier return solutions

Visibility through track and trace
Predictable and day-certain transit times
Consistent reliability

Customer service process
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