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Delivery is a driver for e-commerce

Share of distance
selling in Germany

Selection criteria for
online retailers

7 4 80

g y

Percent Agreement in percent

7.4
7.2

7.0
6.8 4752

58

80

200908072006 BrandPay-
ment

Ship-
per

Price

S TNS i f t t d EHI R t il I tit t i th i f th BVH

Shipping services are an important driver 
of distance seller selection and development

Source: TNS infratest and EHI Retail Institute in the service of the BVH



Services that matter in e-commerce
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93Fast delivery

Customer friendly returns

Classification as "important," percent

Shipping-
related
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Payment options

Telephone availability
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Attractive promotions

Installment payments

Thorough advising

We're not just an anonymous pro-
vider "bringing parcels from A to B"

31Installment payments
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We have a profound interest in our 
customers' business success
We work with our customers to e o t ou custo e s to
develop and support appropriate 
business models  

S "W b Sh i 2009“ t d t d i i d b th BVHSource: "Web Shopping 2009“ trend study commissioned by the BVH



DHL Parcel's contribution as a service provider

Keeping up with change Setting the standard Creating growth

Offer delivery and 
dropoff locations with

Offer leading innovation 
and sustainable quality

Offers coverage and 
reach at all customerdropoff locations with 

round-the-clock 
availability to increase 
shipping convenience

and sustainable quality 
to increase shipping 
reliability

reach at all customer 
touch points to increase 
shipping relevance

shipping convenience

EXAMPLESEXAMPLES



Keeping up with change – Conrad Electronic

Successfully developed e-commerce channel for entire 

Shipment volume 
development
Indexed, 2006 = 100

product offering, thus becoming leading mail-order retailer 
in the consumer electronics business
Makes consistent use of flexible access 
points available 24/7 especially DHL

145140
117

+13% p.a.

points available 24/7, especially DHL 
Packstation and Paketbox (Conrad 
among top 10 in terms of Packstation 
deliveries)

117
100Makes fast throughput times and 

delivery reliability a priority

2009200820072006

From traditional mail-order business to full-fledged, 
successful multichannel retailer



Keeping up with change – Sanicare 

Mail-order pharmacy was launched in 2004 and successively 

Shipment volume 
development
Indexed, 2006 = 100

developed a leading position in the industry; with more than 
1 million customers, among the top 50 mail-order retailers in 
Germany
In line with positioning as quality

317
269

+47% p.a.

In line with positioning as quality 
leader, has used DHL delivery 
services from the very beginning
All products sent with rigorously 269

196

100

climate-neutral GoGreen DHL 
service starting in 2007

2009200820072006

From a bricks-and-mortar pharmacy business to one 
of the Internet's leading mail-order pharmacies



Setting standards – Amazon 

A leading online retailer – worldwide and in 

Net sales worldwide
Indexed, 2005 = 100

Germany with Amazon.de
Rigorously prioritizes 
throughput-time quality 
with Amazon Prime (next-day

226

174

+31% p.a.

with Amazon Prime (next-day 
delivery across Germany with DHL) 
and DHL Overnight Express
Realizes spectacular shipping feats 
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100

in Germany, such as breakfast delivery 
of new Harry Potter books
No. 1 shipper to DHL Packstations

2008200720062005

World's leading online retailer 
with the highest possible standards for logistics



Setting standards – Beate Uhse 

Germany's leading provider of erotic products

Shipment volume 
development
Indexed, 2006 = 100

Jointly developed seamless 
approach to checking age 
and identity with DHL Parcel 
for all shipments subject to

154165

+15% p.a.
for all shipments subject to 
restrictions 
Hand-scanner-supported 
service for parcel market that 

99100
fulfills all legal criteria

20082007 20092006

Breaking ground in Germany in ensuring child pro-
tection and determining recipient identity on the Net 



Generating growth – MyMuesli 

Offers 566 quadrillion combinations 

Shipment volume 
development
Indexed, 2007 =100

of muesli over the Internet
Founded in 2007; received 2008 
"Young Business Award"
St l t d ith DHL

+219% p.a.

1,020

Strongly promoted with DHL
newsletter and offers, especially 
to particularly online-friendly 
Packstation customers (more than 

586

1.4 million registered users)
Consistent climate-neutral shipping 
with DHL GoGreen

100

2009200820072006

n/a
Innovative, extremely successful startup 

in underrepresented food segment 



Generating growth – Cleenbox 

Shipment volume 
development
Indexed, 2008 = 100

Innovative business model involving
a parcel service for laundry, which 
is picked up, washed, ironed, folded, 
and delivered back at a flat rate

+7,488%

7 588

and delivered back at a flat rate
Offering a DHL Packstation box
that makes optimal use of Packstation 
dimensions link the service to the 
b fit f DHL' P k t ti d 7,588benefits of DHL's Packstation and 
Paketbox

100n/a

200920082007

n/a

2006

Revolutionary laundry concept that frees commuters 
and singles from the limitations of opening hours



Selling more with great shipping

Shipment development Top 10 retail Packstation 
shippers vs. mail-order retailers overall
(Indexed 100 = Q1 2007)

Key takeaways
Business success for 
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(Indexed, 100 = Q1 2007)mail-order companies 
goes hand in hand with 
innovative, high-quality 
parcel shipping
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The contribution of a 
parcel service thus 
extends far beyond 
shipping alone

90
100
110
120

Top 10 
shippers 
to Pack

shipping alone
Making optimal use of 
your parcel service and 
working together to 
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Remaining 
mail-order 

to Pack-
stationsintroduce new shipping 

tools translates into 
growth for both parties
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Selling more with great shipping

Thank you for your attentionThank you for your attention


