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Dick Fosbury: 
the legend who 
dared to be 
different.

The 1968 Olympic games were remarkable for many things. 
But one athlete changed his event forever. For Richard 
“Dick” Fosbury, it was the culmination of a decade of 
preparation, focus and a truly radical approach to finding a 
better way to get over the bar.

H igh jumpers had been using the same 
techniques for almost a century, and 
many thought there was no other way of 

clearing the bar. Fosbury described himself as a 
decent jumper in high school – but he felt he was 
never going to excel with the classic ‘Western 
Roll’ jump used by the top athletes of the day. But 
by developing and refining his own technique he 
soon started winning meets. 

The technique worked so well that Fosbury 
improved his performance by one foot in high 
school – from 1.63 m to 1.97 m - after he first tried it.

What became known as the “Fosbury flop” 
involved him going over the bar head first and 
backwards with his body horizontal to the ground.

He was told he couldn’t do it. They said his new 
jump style wouldn’t work, or that he wouldn’t win. 
But for Dick Fosbury, the Fosbury Flop was all he 
had. He knew it was his only chance of winning, 
and he used his innate determination to constantly 
refine his technique, to train unbelievably hard and 
to jump ever higher – all the way to the Olympic 
Games and a place in athletics history.

The Fosbury Flop is a classic example of 
innovative thinking that led to the development 
of a completely new solution to an old problem: 
a solution that didn’t just match the best, but 
became the best. The Fosbury Flop is the standard 
for today’s international high jumpers.

Today, Dick is a proponent of what he calls 
‘Olympian Thinking’, which he describes 
as a combination of the three things you 
need to succeed. First, you need passion – a 
determination to do the thing you love. Next, 
you need a clear vision of what you want to do, 
where you want to be and how you will get there. 
And last, but not least, you need to act – to be 
determined to reach your goals no matter the 
challenges that get in your way.

What is true of an Olympian is true of anyone with 
an idea they want to make happen. And it’s true of 
all of us working towards healthcare sustainability. 
The Recipes for Sustainable Healthcare 
conference showed all of us what needs to be 
done, and identified some clear, well-defined goals.

We have the passion,  
we have the vision. 

Now we need the action.

Story replicated with the kind permission of Dick Fosbury. 
AbbVie had editorial control over the story.



BIOGRAPHIES     —     RECIPES FOR SUSTAINABLE HEALTHCARE     —     P. 31P. 30     —     RECIPES FOR SUSTAINABLE HEALTHCARE     —     BIOGRAPHIES

Pascale Richetta
Vice-President AbbVie, 
western Europe & Canada 
Operations

Pascale joined Abbott in 2004 as General 
Manager, Belgium, before being appointed 
Divisional Vice President, Europe North in 2006. 
She became Vice President of Abbott Western 
Europe and Canada in 2009.

She holds a Doctorate in Medicine from Poitiers 
University, and has been elected Vice Chair of the 
EFPIA Executive Committee.

AbbVie separated from Abbott on January 1st, 2013.

Nicola Bedlington
Executive Director,  
European Patients’ Forum

Nicola joined the EPF as its first Executive Director 
in June 2006. She was the founding Director 
of the European Disability Forum, an umbrella 
organisation for more than 70 European Disability 
NGOs and National Councils of Disabled People 
to advocate for the human rights and inclusion of 
disabled people in Europe. 

Alberto Colzi
Vice-President AbbVie Eastern 
Europe, Middle East & Africa 
Operations

Alberto joined Abbott in his native country of 
Italy in 1991, and was promoted to Commercial 
Director, Lain America, becoming General 
Manager, Abbott Chile in 1999. He returned to 
Europe in 2004, becoming Vice President, Central 
and Eastern Europe, the Middle East and Africa in 
2010. In 2013 he became responsible for AbbVie 
operations in the same area.

Josep M. Piqué
MD, PhD

Josep has been Chief of the Gastroenterology 
Service at Hospital Clínic Bercelona for over 
10 years. Since 2005 he has been involved in 
healthcare management as Medical Director 
and Deputy Managing Director at the same 
institution, and was appointed CEO in March 
2011. He is also president of the MIHealth 
Forum of Fira in Barcelona.

Biographies 

Prof Roberto 
Bertollini
Chief Scientist and wHO 
Representative to the European 
Union

Roberto has been the WHO Representative to 
the EU in Brussels and Chief Scientist of the WHO 
Regional Office for Europe since 2011, and has 
worked for many years as a senior officer of the 
WHO, including developing the global policy and 
response to the health impacts of climate change. 
He holds a degree in medicine and a postgraduate 
degree in paediatrics, as well as a masters in Public 
Health from Johns Hopkins University.



Jeroen Wals
Chief Technology Officer, Philips 
Home Healthcare Solutions

Upon completion of his PhD in experimental 
physics from the University of Amsterdam, 
Jeroen joined Philips Research in Eindhoven. 
After working in various roles across Philips 
over the next decade, he helped establish a new 
programme within Philips Research for Home 
Healthcare, Mother & Child Care and Ambient 
Healing. He was appointed to his current 
position in 2012.

Maria Iglesia 
Gomez
Head of the Innovation for 
Health and Consumers Unit, 
European Commission

Maria leads the European Commission’s 
team responsible for developing strategies 
for Innovation for Health and Consumers 
and reports directly to the DG of Health and 
Consumers. She joined the Commission in 1993, 
having worked as a researcher in virology at the 
National Laboratory of Agricultural Research 
(INIA) and at the Public Health department of the 
Spanish Ministry of Health and Consumers.

James Martin
Chef

James Martin is a British Celebrity Chef. He is 40 
years old, and was born in Yorkshire in the North 
of England. He trained in the culinary arts and 
was immediately offered jobs by chefs including 
Anthony Worrall Thompson and Brian Turner, 
and soon became head chef at Hotel du Vin in 
Winchester.

He is a regular on British television, appearing in 
numerous food-themed shows including hosting 
the BBC’s weekly “Saturday Kitchen” show.

In September 2011, he was tasked with 
revamping the menu and catering facilities at the 
General Hospital in Scarborough, Yorkshire. The 
process was filmed and broadcast on BBC TV.

As well as cooking, James Martin has a passion 
for classic cars – and has competed in the 
famous Mille Miglia race in Italy. He has been a 
contestant on “Strictly Come Dancing” (known 
internationally as “Dancing with the Stars”). He 
also currently holds a world record, having peeled 
and chopped a whopping 515g of carrots in just 
60 seconds!

Antonio Gaudioso
Secretary General  
of Cittadinanzattiva

Antonio graduated in Political Science and 
International Relations from the University of 
Macerata. He is currently General Secretary of 
Cittadinanzattiva, an active citizenship network. 
He is currently senior consultant for CSR and 
sustainability at the World Bank, member of the 
committee on biotechnology and bio safety of 
the Presidency of the Council of Europe and a 
member of several working groups on health in 
Italy and Europe. 

Heinz K. Becker
MEP, Member of the 
Committee on Employment 
and Social Affairs

Heinz became a member of the European 
Parliament in 2011, following a successful political 
career in his native Austria. In 2001 he became 
secretary General of the Austrian Association 
for Senior Citizens, representing the interests of 
the elderly at both federal and regional levels. He 
joined the Executive Committee of the European 
Senior Citizens’ Union in 2005, enabling him to 
continue to pursue a long-standing commitment to 
the elderly and to inter-generational solidarity in a 
swiftly ageing society.

Dimitris Florinis
Counsellor for Health Affairs, 
Permanent Representation  
of Greece to the EU

Holding a PhD in Health Policy from the University 
of Macedonia, Dimitris has worked in Brussels for 
the Greek Permanent Representation since 2009. 
He previously worked for the Greek Ministry of 
Health, participating in projects around Avoidable 
Mortality, Social Determinants and Health 
Inequalities. He actively follows EU legislative 
work, coordinating with the European Parliament 
and participating in meetings of EU Ministers of 
Health and EU Ambassadors. He is one of the two 
members of the Permanent Representation’s 
Health Team, preparing for the 2014 Greek EU 
Presidency.

Prof Walter 
Ricciardi
President,  
European Public Health 
Association

Walter is Professor of Hygiene and Public Health 
at the Catholic University of the Sacred Heart in 
Rome, and also Director of the Department of 
Public Health and Dean of the Faculty of Medicine 
“A. Gemelli” in Rome.

He was appointed to his position as President of 
EUPHA in 2010, and elected for a second term 
in 2011. He is a Member of the External Advisory 
Board to the WHO European Regional Director for 
development of European Health Policy.

Ana Xavier
Policy Co-ordinator and 
Economist, Sustainability of 
Public Finances Unit, European 
Commission

Ana has worked for the European Commission 
since 2004, including stints at DG Employment 
and Social Affairs, and DG Economic and 
Financial Affairs. She analyses EU Member States’ 
strategies in the field of healthcare and long-term 
care, and has actively contributed to the 2012 
Ageing Report. She holds a PhD in Economics 
from the University of York.
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A new compAny 
A rich heritAge

At AbbVie, we believe the world needs new 
approaches to addressing today’s health 
issues – from life-threatening illness to chronic 
conditions. 

We have the strength of more than  
120 years of history and achievements  
as a diversified healthcare company  
at the forefront of medicine.

We are transforming the power of our past 
into new opportunities to advance science and 
improve lives.

We embrace the core strengths of our legacy as 
we create our new future.

A new biophArmAceuticAl 
compAny

AbbVie represents a new biopharmaceutical 
company – combining the expertise and 
stability of a long-standing pharmaceutical 
company with the focus and innovative spirit 
of biotech.

Our portfolio of biologics and other compounds 
addresses some of the world’s most complex, 
unmet medical needs, making us disease-state 
leaders through our products. 

We collaborate every day with peers, 
academics and clinical experts, front- line 
practitioners, governments and advocacy 
groups – people like you – to deliver new 
solutions that truly make a difference  
for patients.

people  
pAssion  
possibilities

Our people take the possible and make it real.  
We have thousands of employees with diverse 
expertise and perspectives, all sharing a single 
purpose and commitment: we are passionate 
about creating greater access and outcomes 
for the health of the world.

AbbVie’s  
commitment

Our commitment to creating impact for patients 
brings clarity to our work. We invite you to learn 
more about AbbVie and to partner with us as we 
build our future.

Our expertise and spirit will advance discovery, 
and our commercial capabilities will allow us 
to harness these break-throughs to improve 
healthcare on a global basis.

In Europe, Abbvie has almost 7,000 dedicated 
employees committed to addressing the 
world’s greatest health challenges. Multiple 
manufacturing and R&D sites are serving 
the world in Europe : in Ludwigshafen, 
Germany, with a high-tech site specialized in 
pharmaceutical research, development and 
manufacturing; in Campoverde, Italy, with a 
manufacturing site established in 1963; and in 
Sligo, Ballytivnan and Cork, Ireland. In addition, 
AbbVie has an important logistics platform in 
Zwolle, Netherlands.

remArkAble  
impAct

At AbbVie, we have a portfolio of compounds 
 in clinical trials and hundreds of patents for new 
discoveries spanning Immunology, Virology, 
Neuroscience, Oncology and Women’s Health. 

We lead with patient-centered approaches that 
start with a deep understanding of disease-
state needs. When it comes to health, we take a 
comprehensive point of view. abbvie.com



eupha.com

Strategic objectiveS
1. CapaCity building

Capacity building includes the enhancement of 
skills and knowledge through training, technical 
advice and the development of awareness, 
skills, knowledge, motivation, commitment and 
confidence. EupHa’s focus on capacity building 
includes:

 ● Human resource development,  
the process of equipping public health 
experts with the understanding,  
skills and access to international  
and comparative information, knowledge 
and training that enables them  
to perform more effectively.

 ● Organisational development, the elaboration 
of management structures, processes and 
procedures, not only within organisations but 
also between the different organisations and 
sectors (public, private and community).

 ● institutional and legal framework 
development, making legal and regulatory 
changes to enable organisations, institutions 
and agencies at all levels and in all sectors 
to enhance their capacities.

EupHa, founded in 1992, has  
71 members from 40 countries;  
it is an international, multidisciplinary, scientific 
organisation, bringing together around 14,000 
public health experts for professional exchange 
and collaboration throughout Europe. We 
encourage a multidisciplinary approach to public 
health.

 ● Our vision is of improved health and reduced 
health inequalities for all Europeans. We 
seek to support our members to increase 
the impact of public health in Europe, adding 
value to the efforts of regions and states, 
national and international organisations, and 
individual public health experts.

 ● Our mission is to build capacity and 
knowledge in the field of public health, and 
to support practice and policy decisions 
through scientific evidence and the 
production and exchange  
of knowledge with our members  
and partners in Europe.

2. KnOWlEdgE building 
Knowledge building includes the synthesis, 
creation, dissemination and use of scientific 
knowledge and experience. EupHa’s focus on 
knowledge building includes:

 ● developing international knowledge building 
by using all tools available  
to EupHa.

 ● promoting multidisciplinary work  
and sharing of knowledge.

 ● Supporting the development of strong public 
health research at national and European 
levels.

 ● being proactive in the sharing  
of knowledge by taking initiatives, 
developing new tools and collaborating with 
partners.

 ● Focusing on transfer of research into policy 
and practice.

3. pOliCy building

policy building is based on the information 
gathered at the EupHa office, allowing us to 
provide evidence-based information and support 
to European public health policy.

The European Public Health 
Association (EUPHA) is an umbrella 
organisation for public health 
associations and institutes in Europe.

4. FOur pillarS

all EupHa activities will be based  
on four pillars:

 ● Research

 ● Policy

 ● Practice

 ● Training and education

5. EupHa

EupHa is the bridge between public  
health research, policy, practice  
and training and education.



Our Healthcare 
sector
Is dedicated to providing solutions designed 
around the needs of our customers and patients. 
We believe we can make a difference by removing 
boundaries in healthcare with our innovative and 
affordable technology solutions throughout the entire 
care cycle.

At Philips Healthcare, we combine our unique clinical 
expertise with human insights to develop solutions 
that deliver value throughout the care cycle: from 
disease prevention to screening and diagnosis, through 
to treatment, monitoring and health management – 
wherever care is given: in the hospital or at home.

People-focused healthcare means learning what it 
is like to be a patient, as well as understanding the 
complexities facing the care givers. Through these 
insights, we aim to develop more intuitive, affordable 
and better technology solutions, to help take some of 
the complexity out of healthcare. That is healthcare 
simplified.

With growing presence in cardiology, oncology, and 
women’s health, we focus on the fundamental health 
problems with which people are confronted, such as 
congestive heart failure, lung and breast cancers, and 
coronary artery disease.

philips.com

Our Lighting sector 
Is dedicated to introducing innovative end-
user-driven and energy-efficient solutions and 
applications for lighting, based on a thorough 
understanding of the customer’s needs, both in 
public and private contexts.

Philips Lighting is a leading provider of solutions and 
applications for both professional and consumer 
markets.

 We address lighting needs in a full range of 
environments – indoors (homes, shops, offices, 
schools, hotels, factories and hospitals) as well as 
outdoors (public places, residential areas and sports 
arenas). We also meet people’s needs on the road, 
by providing safe lighting in traffic (car lighting and 
street lighting).

In addition, we deliver light-inspired experiences 
through architectural and city beautification 
projects. Our lighting is also used for specific 
applications, including horticulture, refrigeration 
lighting and signage, as well as heating, air and water 
purification, and healthcare.

With the new lighting technologies, such as LED 
technology, and the increasing demand for energy 
efficient solutions, Philips will continue shaping 
the future with groundbreaking new lighting 
applications.

Our Consumer 
Lifestyle sector 
Is dedicated to responding to the consumer’s 
aspirations all over the world with the aim of 
improving their health and well-being.

Today, Philips is one of the biggest global players in 
consumer lifestyle in terms of turnover.

Our unique competitive advantage is the 
combination of our powerful global brand, our 
insightful understanding of people, our extraordinary 
competence in technology and design, and the many 
synergies with our channels, partners and supply chain.

For us, technology is not produced for technology’s 
sake. We are taking the consumer lifestyle much further, 
making home life more enjoyable and reflecting the 
consumer’s holistic interest in better well-being.

 Philips delivers deeper experiences in touch with 
the social and emotional needs of our customers in 
their homes: from a cup of coffee in the morning, to a 
relaxing evening with an Aurea TV. Whether it’s using 
the best sonic technology to care for your teeth or the 
latest shaving skin care technology, Philips products 
are designed around their users and aim to improve 
people’s lives – every day.

Royal Philips Electronics is a diversified health and well-being company, focused 
on improving people’s lives through meaningful innovation in the areas of 
Healthcare, Consumer Lifestyle and Lighting. Headquartered in the Netherlands, 
Philips posted 2012 sales of EUR 24.8 billion and employs approximately 118,000 
employees with sales and services in more than 100 countries. The company is a 
leader in cardiac care, acute care and home healthcare, energy efficient lighting 
solutions and new lighting applications, as well as male shaving and grooming, 
home and portable entertainment and oral healthcare.




